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To Chairman and Members of the Board: .

My name is John Harper and I'm from Astoria, Oregon. I'm theproud owner of four 21+ tobacco
Shops, with the first being established over 30yrs ago. Over the years I've had the privilege of |
employing nearly 40 dedicated staff members, with an average tenure of 9 years.

We offer living wage jobs, along with a 401(k) matching plan, beca_;use'we believe in investing in our
people. There are not just temporary positions, they’re careers that provide stability and tong-term
security. Many of my employees have been with me for a decade or more and same have even '
raised families on the wages earned here. Fore these mdw:duals this isn’t just a job, i'sa pathto a
better life and this bill threatens that secunty

You brought this bill back with a smalt change, a corhpro'rhisé"that would limit the sale of flavored
tobacco and vapes to approved OLCC locations. On the surface this seems like a reasonable
attempt at balancing interest, but | believe there are serious flaws in this approach. Let me explain:

1. Liguor stores, as we all know, are allowed to admit minors-provided they are
accompanied by an adult who is 21 or older. This is in direct contrast to tobacco stores,
where we enforce a strict 21+ policy at all times.

2. The OLCC, by their own admission, aims for a 90% comphance rate for underage sales. By
the way, who “aims for 90%7?” Yet, last year they had their best year at 77% compliance

rate. That's a significant gap, and it raises a very important question: why should be accept
a system where the goal is 90% compliance, and they’re not even reaching that threshold?
3. Onthe other hand, according to the Qregon Health Authority’s own publication from

February 2025, tobacco stores are achieving an 86% underage sale compliance rate.
That’s a far cry from perfect, but its important to recognize that tobacco retailers are already

outperforming liguor stores.

4. Finally, Tobacco Stores that were designated 21+ achieved a 99.6% compliance rate!

Given these facts and statistics, don’t you feél this bill’'s approach is counterproductive? If we're
serious bout keeping these prod ucts away from minors, | urge you to reconsider why we’re relying
onthe OLCC locations. , especially when they OLCC ALLOW RS IN THEIR STORES and
Tobacco retailers have a better:gvem!lp_o__mpliané:e rate! R '

‘If you truly believe in a 21 + policy; then liguor stores shouldn’t be included. They’re S|mpiy not

setup to meet the goals and standards that we arein tobacco retail. It’s notjusta poilcy :ssue it'sa

practscal one.

Note: I'm not lobbying againstnon 21+ stores, but if there is a compromise, | encourage you to not
focus on Liquor stores as an option. : Co



This tegislation would not only hurt small businesses, but it would certainly cost jobs; jobs that
families depend on. We've already seen improvements in underage compliance, and rather than an
outright ban, we shouid focus on continued enforcement and responsible regulation. Let’s not
undo the hard work we’ve done. Let’s work together to build on our successes and not take a step
back. Furthermore, with the Federat Government pushing more costs in our direction, this isn’t the
time to increase unemployment or reduce a significant revenue stream that will help shore up any
budget shortfatl. | '

On a serious note, after the prior hearing | asked the Medical Professionals that spoke in oppasition
of the bill two questions, and | encourage you to ask the same questions af them yourself.,
1. Were most of your patience you were referring to older patience who had been smoking for
years? ANSWER YES - h ‘
2. IFthey would have had vaping as an option years ago, do you believe they woutd’ve been
better off today? ANSWER YES. | | |

In conclusion, this bill is regressive. It takes us a stép backward, undoing years of progress we’ve
made in reducing smoking rates and providing safer alternatives like vaping.

| ask you respectfully to vote NO on SB702!



Program Description

Any business that sells tobacco or mhaiant delivery systems

- (known ag e-cigarettes) in Oregon'is required to get a
tobacco retail license.

Tobacco retail license programs are an efiective way to:
- Protect youth from commercial tobacco addiction.
- Educate retailers about tobacco sales laws. '

+ Hold retailers accountable by imposing effective penalties.

Oregon law prohibits the sale of tobacco products and

inhalant delivery systems to persons under 21 years of age. |

The Oregon Health Authority (OHA) Tobacco Retail License

of reta:lers sold

There was a 33% decrease in
violations from 2023 (21%) to 2024.

Program conducts random, unannounced inspections of tobacco retailers. If the retailer makes an
legal sale during an inspection, OHA issues a civil penalty to the license holder. in 2024, OHA
inspected 99.3% of tobacco retailers licensed by the state. Data i in this report are from a
representative sample of state and local license program inspections.

The Oregon Tobacco Retail License Program | Protecting Youth

and local programs worked with 26 young 'Research shows that if people do not’ start
adult inspectors in 2024. Young adult ©  |' smoking before they turn 19, they are far less
inspectors gain:. . likely to ever start. While youth use of

Job skllls

cigarettes has been decreasing over time, use

“development §

Undéréianding Meanihgful- .'
of public health | = employment

‘of other tobacco and nicotine products, such as

e-cigarettes, is still a concern. Standing firm on
laws that protect youth is important to hold the
tobacco industry accountable for its addictive
products.



“Oregon Tobacco Inspections Report

LI AL ® 8 & B #8 B B F ow X W # u M oW om B om Ko X M Bow oM oW ¥ OB & o K N K % ﬁﬁ&ﬁxat

The reiaii environment
The commercial tobacco industry
spends over $100 million per year {0
market their products in the Oregon
retail environment. Tobacco products
are cheap, readily available, easy to
get, and heavily marketed in stores
where yolith shop. Higher exposure to
tobacco marketing in the retail space
makes it more likely that youth will start
using tobacco.

<10%
11% — <25%
25% — <50%
>50%

*Violation rates are based on all
tobacco retaiters inspected in the
state. e

Tobacco enforcement and commercial tobacco prevention
Studies show strong commercial tobacco prevention pohcres along with active tobacco -
enforcement, effective retailer education, and leadership support, can reduce youth tobacc;s::) use.
Equitable enforcement practices mean the companies that profit from tobacco sales are held

accountable for how these prﬁducts affect communities.
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LAW ORIENTATION F{)R RETAILERS
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%’espie also ask

Does everyone have to show ID when buying alcohol Oregon?

What is the liquor store law in Oregon?

Gan Kids go In the fiquor store in Oregﬁn’?

Sesﬁun 845-015-0148 - Minors in hqu@r Stares (1) Exaept as provided in (2) below, Gy
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A report from 'I’hursday’s memmg; 5hawed a '??% mmpl:mw rate
among liguor mpham:e ﬁhﬂﬂim '
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POSETLAND, aﬁr@ fﬁmm The ﬂregan Ligior and Cannabzs {Zﬂmmiﬁsmﬂ S gmsh 1o ﬁi’&tk down on

businesses that sedl certam pmdu cts to minors has yetto reachi its cnm;}ilame gaal among alcohol
i : |

retaflers. ¢
h

- OLEC has conducted “minor decor operations” since 2017, with a two-year hiatus from 2021 to
2022 due to the pandemic. For these &paraﬁn'ns, the agency enlists mi;ﬂgﬁ'ﬂ_etweeﬁ the ages of 18
and 20 years to atternpt to buy liquor or cannabis, The program is one way officials strive to enforce

24 mmm& in retail thefl sting, &w&r $3K in stiﬁ&ﬁ merchandise recovered »
Thie C@mmiﬁﬁ ion shoots for 90% compliance. A ﬂ?pmt from Th Eﬂ‘Eﬂa}F 5 meeﬁrﬁg shaws there was a
9196 success rate among the ar1 marijuana ups&mtm ns mmﬁut&aﬁ thmugh Juﬂe, which met the

goal; but only a 77% success rate among the 607 alcohol operatians.




The compliance rate of liquor stores in (L}'r’egm.}sgeciﬁcaiiy {egar{iimg_th@._%ié
of alcohol to minors, has varied over the years. Here's a breakdown of
compliance rates based on available information: ¢

Current Compliance Rate:

s of 2025, Oregon's compliance rate for not selling alcohol to minors is reported as
78%. This information comes from the Malional Alcohol Beverage Control Association
(NABCA) IR — |




In 2023, the compliance rate for tobacco 21+ stores in Oregon was 99.6% for
the number of stores inspected, according to the Oregon Health Authority.
HGW@V%E, 21% of the inspected retailers made ilegal sales to underage
mﬁmdmiﬁ during these inspections. This suggests that while most stores are
mmphar‘;t a significant portion still violate the law by seilmg fobacco to
minors. -




