
OUR
MISSION
Our mission to make our food system 
and agriculture biologically sound and 
socially equitable requires us to find 
practical ways to tackle big challenges. 

Today, we look for opportunities to 
bring everyone to the table – farmers, 
processors, government agencies, 
nonprofits, businesses and consumers 
– to find the best solutions to meet 
challenges head on.
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Sample 
100% 

Certified 
Transi-
tioning Split Not 

Pursuing 
Farm Level  
Weed management      
Pest or disease control      
Learning process      
Managing soil fertility      
Reduced yields      
Planning crop rotations      
Local & Regional Infrastructure  
Cost of organic inputs      
Availability of organic inputs       
Availability of labor      
Cost of labor      
Access to technical expertise      
Availability of organic processing 
facilities      

Marketplace  
Obtaining organic price premiums      
Obtaining adequate prices during 
transition      

Obtaining organic price information      
Finding buyers for organic products      
Administrative/Policy  
Cost of organic certification      
Recordkeeping requirements of 
organic certification      

Totals      
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Resource 100% 
Certified Trans. Split

Not 
Pursui

ng
Information on organic pest, disease, 
and weed management 1 1 1 1

Information on soil health management 
for organic farms 2 2 3 2

Information on effective organic crop 
rotations 3 7 5 5

Information on organic markets 4 3 2 3
Information on organic crop varieties 5 8 6 6
Market development for organic products 6 4 4 4
Organic and/or transition crop enterprise 
budget templates 7 9 10 9

Financial planning tools for transitioning 
to organic 8 5 8 8

Advance contracts from buyers during 
transition 9 10 7 7

Certified transition label 10 6 9 10

RESOURCES
RANKED



RECOMMENDATIONS

2

FINANCIAL INCENTIVES
RECOGNIZES BENEFITS TO 

PEOPLE + PLANET

1

TECHNICAL ASSISTANCE
BRIDGES GAP BEWTEEN

OBSTACLES & OPPORTUNITIES

3

MARKET DATA
IDENTIFIES ECONOMIC

VALUE + OPPORTUNITIES
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