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HOUSEHOLD INCOME OF LESS THAN $100K MADE IN THE U.S.

168.1

tPercentages may not sum to 100 due to rounding

$35.9 Total U.S. expenditures on boats, Top 3 Most Popular Boating Activities
BILLION engines, accessories & related costs*  c,,nc T ENTERTAINING

*includes maintenance, storage, fuel, insurance, taxes and interest
$197.4 Annual retail sales of new boats,
MILLION gnglnes & marine accessories

in Oregon

87.3 Boaters took to the water
MILLION in the U.S. in 2014 (‘
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