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Retail Marijuana Prevention and 

Education Campaign (SB 14-215) 
 

 

 

 Ensure that all Colorado residents and 

visitors understand the parameters of safe, 

legal and responsible use of retail 

marijuana 



Five Components of the Prevention 

and Education Campaign  (SB 14-215) 

1. 18-month campaign: health effects 

of marijuana & legal use 

 Spanish Language Spring 

2. Ongoing education and prevention 

campaign: educates retailers on 

preventing youth access, the over-

consumption of edibles, high risk: 

 Youth 

 Pregnant/breastfeeding women 

 Parents on safe storage 

 Dangerous hash oil extractions 



Prevention and Education Campaign 
(SB 14-215) 

3. Maintenance of website portal: colorado.gov/marijuana 

 Spanish language available 

 
4. Alignment of messaging                                                        

across state agencies 

 Addressing agency concerns 

 Partnering with other state       

     agencies to provide resources   

     and training to complement     

     prevention work 

 

 

http://www.colorado.gov/marijuana


Prevention and Education Campaign 
(SB 14-215) 

5. Evaluation of the campaigns.  

• Baseline statewide survey currently in field (high response rate) 

• Baseline for high-risk or targeted sub-populations 

• Both assessment include: 

• Knowledge of laws 

• Knowledge of health effects 

• Perceptions of risk 

• Health behaviors specific to that population (i.e. safe storage) 

• Annual assessments to monitor change 

• Will review data from other sources to monitor trends 

 



Retail MJ Education Campaign Input 

Initial Survey to assess 

reactions to the topic 

• 180 respondents 

Focus Groups to test 

creative 

• 450 respondents statewide 

Stakeholder Survey to 

assess priorities 

• 420 respondents statewide 

from many industries 

 

Advisory Committees 

• Governor’s Office 

• Legislator 

• DOR 

• CDE 

• CDHS 

• CDOT 

• Industry 

• Higher Ed 

• Medical Professionals 

• Prevention Groups 

• Prevention grantees 

• Local Governments 

 



Retail Marijuana Education Campaigns 

Good to Know: Umbrella campaign 

• Targeting general population 

• Overview of laws, health effects, overconsumption of edibles, safe storage 

• 2 Phases:  

• Launched January 5 with radio, collateral, web, social media, PR 

• More than 13,000,000 media impressions in the first 3 weeks 

• February: TV, radio, out-of-home, print, digital, social media, PR 

Ongoing Targeted Campaigns 

• FY 2014-2015 

• Retailers (tourists), Latino/Hispanic, Additional Info for Parents, Fact sheets 

• Youth, pending funding decisions 

• FY 2015-2016 

• Ongoing support of initial campaigns 

• Pregnant/Breastfeeding women 

 

 







Retail Marijuana Financial Overview 

Youth Prevention: Approximately $4,000,000 

• Campaigns targeting the adults, tourists and retailers on the laws and 

importance of safe storage to reduce youth use/access to marijuana 

• Develop clinical prevention  guidelines for healthcare providers 

• Marijuana-free school s resources 

• Fact sheets on the laws and health effects 

• Campaigns targeting youth with prevention messages  

Other Prevention Efforts/Infrastructure: Approximately $1,700,000 

• Campaigns targeting other adults about safe, legal and responsible use of 

marijuana 

• Surveillance/data to track levels of marijuana use among various population 

groups and health consequences of use 

• Evaluation of the campaigns  

• Staffing & operating expenses 

 



Key Lessons Learned 

What went well: 

• Stakeholders engaged 

• Systematic Literature Reviews 

• Interagency Collaboration 

• Positive and Friendly Approach 

 

If we could start again: 

• Timeline (difficult to balance 

with funding) 

• Quality Data to target 

audiences 

• Parent Resources First 



Questions? 


