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Accountability for Fulfilling OSU’s Mission 

Accreditation Core Themes:  
Mission Fulfillment 

 

Strategic Plan Goals:  
Focus on Excellence 

 

Achievement Compact: 
Serving Oregon 

• Undergraduate 
Education 

• Graduate Education 
and Research 

• Outreach and 
Engagement 

• Transformational Education 
Experience 

• Research/Scholarship 
Leadership and Distinction 

• Strengthen OSU’s Impact 

• Degrees 
• Quality 
• Connections 



 
 44% reduction in State appropriations per student FTE 
 12% reduction in State support for SWPS programs 
 Change in Federal funding for competitive research & formula funding 
 

OSU : Key Metrics 

Enrollment Growth: Overall 46% U.S. Minorities 112%; International 245%; E-Campus 255% 

2007-08 2013-14 

Enrollment 
     Main Campus 
     OSU Cascades 

 
19,753 
     497 

 
28,886 
     980 

Degrees Awarded 
     Main Campus 
     OSU Cascades 

 
  4,222 
     157 

 
  5,891 
     262 

Research Awards $244M $285M 

Annual Campaign Commitments $ $76.9M $108M 

Economic Impact $1.5B $2.37B 
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OSU vs. Aspirational Peer Institutions 
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