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Reduce - Reuse « Recycle « Recologize!.




Regi;y What We Believe

e “WASTE ZERO”
* |t goes beyond diverting from landfills

* Promote the best and highest use of
all resources

* Recology’s business plan advocates
for social responsibility and
sustainability




R@gy Compatibility with Oregon Values

EEEEEEEE

* Recology’s business model aligns with Oregon
Policy

* Oregon values advocate for public awareness

* Oregon has made a commitment to move toward
living sustainably

* Reduce, Reuse, Recycle
* GHG Impacts

* Upstream Impacts

Recycling changes everything.




RR.”gy U.S. Recycling by the Numbers
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2010 Total MSW Generation
(by Material)

8.4%
Rubber,

leather paperboard
and textiles

9%
metals

13.9%

Food Scraps
12.4%

plastics 13.4%
Yard

Trimmings

Reduce - Reuse « Recycle « Recologize!.
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WASTE ZERO

2010 Total MSW Generation
(by Material)

8.4%
Rubber,
leather
and textiles

paperboard

9%
metals

13.9%
Food Scraps

13.4%
Yard
Trimmings

12.4%
plastics

Percent Recovered
(by weight of each material)

62.5%
paper &
paperboard

2.8%
food scraps

30%
Rubber,
leather and 57.5%
textiles Yard
trimmings

8.2%
plastics

Reduce « Reuse

« Recycle « Recologize!.




RRQY Oregon Recycling by the Numbers

U.S. Recovery Oregon’s Recovery
Rate 2010: Rate 2011.:

34.1%  52.3%




RRl’gy U.S. Recycling by the Numbers

WASTE ZERO

Percent Recovered
(by weight of each material)

62.5%
paper &
paperboard

2.8%
food scraps

30%
Rubber, leather

and textiles 57.5%
Yard trimmings

35.1%
metals

Reduce - Reuse « Recycle « Recologize!.




R@gy Operating in Oregon

EEEEEEEE

* |nvesting in our facilities and communities
 Company of innovations

* Network of customers and partners

* Using local vendors and resources

WE ARE WHAT

Reco’loéy.

WASTE ZERO
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Next Horizons

* It's not “waste management” but “materials management”
* Oregon’s Vision for 2050 of Materials Management

* Public Policy makes a difference
e Public — Private Partnerships

* It’s the strong leadership and Oregon citizens’ want to participate
that’s pushing us toward a sustainable future




It's the Recology. way!
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