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Solarize Salem modifications

• Two contractors

• Marketing fee to contractors $4000

• Membership fee to homeowners $.10 per 
watt

• Two systems

– Oregon-made $5.50 per watt

– Foreign-made     $5.35 per watt
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Solarize Salem results

• 400 sign ups

• 345 attended workshops

• 52 installations

• 165 kW installed
– Oregon-made 2 to 1

– 8 systems in Salem Electric territory

• 3 kW system donated to Salem-Keizer

• More than 500% increase from 2009



Largest install 9.8 kW



Commercial
Resource Management

and
Renewable Energy Program



Local manufacturers
Local installers
Clean Energy workforce



Barriers:
Uncertain financing
Lack of trained workforce



Recommendations:
1. Extend BETC, RETC to establish 
feed-in-tariff (FiT) baseline
2. Accelerate FiT pv pilot
3. Open FiT to all renewables 
and sunset RETC, BETC



I. German Market  Outlook

















High Market Concentration
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So far Germany has accounted for roughly half of the global PV market.



High Market Concentration

The rest of the market is dominated by a small number of countries.
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Short-term Outlook

The global PV market will continue to grow this year.
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2012 and Beyond – Mid-term Outlook

The market is expected to shrink in 2012 but to enjoy growth the year after.
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Reasons for Reduction in 2012
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Boom & Bust:

 Accelerated FIT reductions in 
Germany, the market is 
growing too fast.

 Inevitable cuts in Italy, market 
booms this year but the goal 
set for 2020 has already been 
achieved.

Germany and Italy are responsible for driving down the global PV market. 



History – Status Quo

To date, growth numbers have been impressively high.
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II. Policies & Outlook US PV Market



Overall Market Development USA (2009-2014e)

Market Development 2009-2014e

2009 2010e 2011e 2012e 2013e 2014e

newly installed 429 985 1,516 2,639 4,279 6,279

cumulated 1,082 2,067 3,583 6,222 10,501 16,780
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Source: EuPD Research 2010 MW

e = estimated



 The size of the country leads to difficulties in terms of logistics

 Each state has built its own market place with unique framework conditions

 Distributors and installers act as gatekeepers and intermediaries –
no direct access to end customers, lack of installer network

 Installers mainly purchase from distributors and wholesalers and not directly from producers

 So far, installers not really willed to enter in long-term agreements with manufacturers

Following obstacles have to be overcome

Outlook – Barriers



Growth Drivers and Barriers in the US

Growth Drivers Growth Barriers

 Growing utility market segment

 Grid parity will be reached in SW

 PV funding schemes 

 Economic stimulus program

 Struggle for energy independence

 CO2 reduction target

 Declining module prices

 Innovative financing schemes

 Insufficient grid infrastructure

 High cost of PV power

 Different levels of experience

 Public awareness is low

 Availability of installers


